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Contact: advertising@hcn.org

Know the West
High Country News is a nonprofit independent
organization whose mission is to inform and
inspire readers to act on behalf of the American
West’s human and natural communities.
HCN leads the nation in our coverage of the
land, water and wildlife, and of conservation
and climate change, in the Western United
States. Our journalists also provide unique,
insightful coverage of the West’s diverse people
and communities, from Indigenous people to
immigrants, and from small towns to cities and
suburbs. We seek stories with broad regional
relevance that touch on the intersections
of human lives and the natural world. We
elevate the voices of the disempowered and
hold those in power to account. We endeavor
to strip away myth and stereotype to reveal
the realities of the Western U.S., and to
illuminate the possibilities of a more just
and sustainable future.

50 Years of Independent Journalism
“For anyone who cares about the West, loves its
contradictions and its beauty, loves its moods
and politics, for anyone who frets about its future
and puzzles over its past, High Country News is
indispensable.” — author and New York Times reporter Timothy Egan
“I like to think of High Country News as the New Yorker
for people who live above 7,000 feet. Their thorough
coverage of Western issues and strong writing and
reporting ought to be winning awards.”
— Environmental Health News
“The single most common suggestion from readers falls
into the broad category of regional news: High Country
News. The publication covers land use, climate,
wildfires and many other issues. I started reading
this week and will become a regular.”
— David Leonhardt in his New York Times column What to Read Now

Photo: Robert Redford reads a copy of High Country News in Lander, Wyoming in the 70s. Courtesy Lander State Journal

I Am the West
Our audience is comprised
of more than 750,000
policymakers, educators,
public land managers,
environmental
professionals, outdoor
enthusiasts and others
who care deeply
about the future
of our land, air,
water, wildlife
and people.

Jovan Jackson
Founder: Better Minds, Better Communities
Las Vegas, NV

Sunny Dooley
Navajo storyteller
Chil Chil Tah, NM

Israel Bayer
Director: the
International Network
of Street Papers
North America
Portland, OR

Shelly Fyant
Confederated Salish and Kootenai
Tribal Council Chairwoman
Flathead Reservation, MT
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Demographics
Subscribers By Region
Mountain West — 57%
Pacific West — 29%
Midwest — 4%
South Atlantic — 4%
South Central — 2%
Mid-Atlantic — 2%
New England — 1%
Canada & International — 1%
International — 1%

1%
29%

Lifestyle Patterns
Married — 87%
Book buying — 58%
Conservation — 55%
Outdoor Recreation — 77%
Travel — 39%
Higher Education Interest — 48%
Organic Food Buyer — 38%
High-End Sports Equipment Buyer — 32%

57%

2%

4%

4%
2%

Gender
Male — 55%
Female — 37%
Other — 8%

Age (Print)
18–34 — 4%
35–54 — 10%
55–64 — 28%
65 & up — 58%

Age (Digital)
18-34 — 16%
35-54 — 13%
55-65 — 30%
66 & up — 41%

Print
For 50 years, High Country News
has been delivering award-winning,
in-depth journalism that informs
and inspires people to act on behalf
of our diverse natural and human
communities.

• Impactful Photography & Graphics
• Full-color
• 12 Insightful Issues per Year
• Engaged, Educated Audience
• Circulation - 38,000

Digital
High Country News online is a top
digital destination for environmental
and cultural news (hcn.org). Our highly
engaging web and mobile
environment delivers the latest
news and exclusive stories to our everexpanding digital community. 7-Day and
30-Day digital packages available.
495,431 average monthly pageviews
440,298 average monthly unique page views
280,569 average users/month
369,800 average sessions/month
3:57 average time on page
Unlimited impressions

AD SOLUTIONS
728x90

Leaderboard Banner
A podcast series on the tangled world of wild
horse management. Listen at hcn.org/wildish

468x60

Mobile Leaderboard Banner
A podcast series on the tangled world of wild
horse management. Listen at hcn.org/wildish

300x250

Rectangular Banner

A podcast series
on the tangled
world of wild horse
management.
Listen at hcn.org/wildish

320x50

Mobile Leaderboard Banner
A podcast series on the tangled
world of wild horse management.
Listen at hcn.org/wildish

Photo: Canyonlands National Park, Utah

Email
Email Banner Ads
Put your message in the email inbox
of High Country News readers. Your ad
can be seen alongside breaking news
and other top stories in our digital
newsletters.

AD SOLUTIONS
Newsletter Ad - 300x250

A podcast series
on the tangled
world of wild horse
management.
Listen at hcn.org/wildish

127,125 Newsletter 100% Opt-in Subscribers

Photo: Seattle, Washington. By Travis Wise

Advertising Marketplaces
High Country News produces
advertising marketplaces that let
you connect specifically with your
market verticals.

FOCUSED ADVERTISING MARKETPLACES
August 2022 | Education
Degrees, certificates, workshops & retreats
September 2022 | Books
Books, blogs, podcasts & publications
November 2022 | Gift Guide
Clothing, gear, footwear, packs, accessories & tech
See Editorial Calendar for schedule for ads material due dates.

Photo: Death Valley National Park, Nevada. By John Mumaw

HCNU Classroom Program
Help your students unravel the complex
issues facing the American West with this
important, FREE resource.
PARTICIPANTS OF THIS PROGRAM RECEIVE:

• Free access to HCN’s entire website, including
breaking news and insights on how COVID-19 is
affecting the West.
• Fifty years of online archives.
“My students looked forward to every
issue of High Country News. The
articles served as the basis for in-class
discussions. Students also described
how they began to debate the issues
covered in HCN around the dinner
table with their families. The solid
reporting was an invaluable addition
to my course.”
— Chad Hanson, PhD; Chair, Department of Social
& Cultural Studies, Casper College

• An email sent to you, the instructor, on the first of
each month with a link to a PDF version of our print
magazine for sharing and planning purposes
(12 issues a year).
• Access to our librarian for curated stories on
specific topics.
To sign-up for the HCNU Classroom Program
visit: www.hcn.org/edu
For more information contact HCNU@hcn.org.

Photo: Casper College students

Partnerships & Sponsorships
High Country News considers partnerships with like-minded, mission-driven
organizations that share our vision to inform and inspire people to act on behalf
of the American West’s people, lands and wildlife.
SPONSORSHIP OPPORTUNITIES

In-Kind
High Country News reader engagement
events offer meaningful ways for the
HCN community to share their stories
and perspectives. We welcome in-kind
donations of merchandise to offer as
awards for these events. Donors receive
recognition as sponsors for the event.

Event
High Country News welcomes sponsors for our
public programs and charity events.
Media
High Country News occasionally considers Media
Sponsorships in the form of advertising support for
like-minded organizations and events.
For more information on Partnerships & Sponsorships,
contact advertising@hcn.org.

Photo: High Country News and the Autry Museum of the American West collaborated to create a pop-up exhibit documenting HCN’s reporting of the critical issues in the West. By Luna Anna Archey

Classifieds
Notice to our Advertisers —
You can place classified ads with
our online classified system. Visit
hcn.org/classifieds. Nov. 12 is the
deadline to place your print ad in
the November 2020 issue. Call 800311-5852, or email laurad@hcn.org
for help or information.

Business Opportunities
Conservationist? Irrigable land?
Stellar seed-saving NGO is available to serious partner. Package
must include financial support.
Details: http://seeds.ojaidigital.net.

Employment
Caretaker — Two-acre homestead,
needing year-round caretaker in
northeast Oregon. Contact
boyd@eoni.com for details.

Executive Director — Powder
River Basin Resource Council,
a progressive nonprofit conservation organization based in
Sheridan, Wyo., seeks an Executive Director, preferably with
grassroots organizing experience,
excellent communication and
financial management skills,
and the ability to problem-solve
complex, environmental and
socio- political issues. To see a full
job description and learn how to
apply, go to our website at: https://
www.powderriverbasin.org/
prbrc-job-opportunities/.

Pollinator oasis — Seeking an
experienced, hardworking partner
to help restore a desert watershed/
wetland while also creating a
pollinator oasis at the mouth of an
upland canyon. Compensation:
rustic cabin, an itty-bitty town and
joy (if you harbor it). Write to me:
C.J. Middleton, General Delivery,
Petaluma, CA 94952.
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Ruby, Ariz., caretaker — Southern
Arizona ghost town seeking fulltime caretaker. Contact acuvet43@
gmail.com for details. 520-2408652. acuvet43@gmail.com.
rubyaz.com.
Community Organizer —Want to
organize people to protect Montana’s water quality, family farms
and ranches, and unique quality of
life with Northern Plains Resource
Council? Apply nownorthernplains.org/careers.

Executive Director —
The Public Lands Foundation, a
nonprofit organization supporting
the multiple-use management
of public lands managed by the
Bureau of Land Management,
seeks an experienced leader to
assist the PLF in promoting its
mission and activities before
BLM, Department of the Interior,
Congress and other organizations.
This part-time position will also
direct and conduct PLF
fundraising activities. Detailed
qualifications can be found at:
www.publicland.org. To apply,
send an application letter, résumé
and three references to apply@
publicland.org by Dec. 30, 2020.

Merchandise
Western Native Seed — Specializing in native seeds and seed mixes
for Western states. 719-942-3935.
www.westernnativeseed.com.

Professional Services
Expert Land Steward — Available
now for site conservator, property
manager. View résumé at http://
skills.ojaidigital.net.
Steve Harris, Experienced Public
Lands/Environmental Attorney
Comment letters, administrative
appeals. Federal and state litigation. FOIA. 719-471-7958. tinyurl.
com/y5eu2t6q
Lisa Mackey Photography —
Fine Art Giclée Printing. Photo
papers, fine art papers, canvas.
Widths up to 44 inches. Art printing by an artist. 970-247-3004.
www.lisamackeyphoto.com.

Publications & Books
Chuck Burr’s Culturequake.com
Change will happen when we see
a new way of living. Thinking to
save the world.

Copper Stain — Tales from scores
of ex-employees unearth the human
costs of an economy that runs on
copper. https://www.oupress.com/
books/15051942/copper-stain.

Executive Director — Eastern
Nevada Landscape Coalition,
based in Ely, Nev., is looking for a
new Executive Director to replace
the longtime Executive Director,
who is retiring at the end of the
year. ENLC is a 501C(3). For the
full position announcement, go to
the website. 775-289-7974. enlc@
sbcglobal.net. www.envlc.org.

Real Estate for Sale
House For Sale —Rare mountain
property, borders National Forest,
stream nearby. Pumicecrete, solar
net metering, radiant heat, fine
cabinets, attic space to expand,
enclosed patio, garden, wildlife,
insulated garage, broadband. 575776-0024. pvb@taosnet.com.
Historic Hotel For Sale —
Centennial Wyo. Six suites plus
two-bed, two-bath apartment.
www.themountainviewhotel.com.
Make this your home or buy a
turnkey hotel. $600,000.
MVH4sale@mail.com.

Adobe home — Passive solar
adobe home in high desert of
central New Mexico. Located on
10,000-acre cattle ranch. 575-3361316.sturney@mossyoakproperties.
com. NMRanchandHome.com.
Log home in the Gila Wilderness
Beautiful hand-built log home in
the heart of the Gila Wilderness
on five acres. Please email for PDF
of pictures and a full description.
815-684-5411. patiandmichael@
gmail.com.
The Crazy Mountain Inn offers
11 guest rooms with restaurant in
a town-center building on seven
city lots. Contact j.maslanik@
murphybusiness.com for more
info and a virtual tour.

Ellie Says It’s Safe! A Guide Dog’s
Journey Through Life by Don
Hagedorn. A story of how lives of
the visually impaired are improved
through the love and courage of
guide dogs. Available on Amazon.
Tours and Travel

Convenient self service classified ad system.
When your budget is tight, and you still want
to reach our print and online audience, High
Country News classified ads are an effective
and affordable option. Great for conferences
and events, job postings, real estate listings,
professional services and more!
Go to highcountrynews.adperfect.com

Real Estate For Rent
Coming to Tucson? — Popular
vacation house, furnished, twobed, one-bath, yard, dog-friendly.
Lee: cloler@cox.net. 520-791-9246.

Canyonlands Field Institute —
Colorado Plateau natural and human
history field seminars. Lodge, river,
hiking options. Small groups, guest
experts. cfimoab.org. 800-860-5262.

Print and Online Packages and Enhancements available.

Editorial Calendar 2022
FOCUSED ADVERTISING MARKETPLACES
August 2022 | Education
Degrees, certificates, workshops & retreats
September 2022 | Books
Books, blogs, podcasts & publications
November 2022 | Gift Guide
Clothing, gear, footwear, packs, accessories & tech

ISSUE		

ISSUE DATE

RESERVATIONS

MATERIALS DUE

January 2022

December 27, 2021		

February

January 31, 2022

December 17, 2022

December 27, 2022

March		

February 28, 2022

January 21, 2022

January 28, 2022

April		

March 28, 2022

February 8, 2022

February 25, 2022

May		

May 2, 2022		

March 8, 2022

March 25, 2022

June		

May 30, 2022

April 2, 2022

April 29, 2022

July		

June 27, 2022

May 10, 2022

May 27, 2022

August

August 1, 2022

June 7, 2022

June 24, 2022

September

August 29, 2022

July 12, 2022

July 29, 2022

October

September 26, 2022

August 9, 2022

August 26, 2022

November

October 31, 2022

September 6, 2022

September 23, 2022

December

November 28, 2022

October 11, 2022

October 21, 2022

January 2023

December 26, 2022

November 8, 2022

November 30, 2022

Rate Card
PRINT				

Save 10%

Save 15%

Save 20%

DIGITAL - UNLIMITED IMPRESSIONS

Size		

1X 		

3X 		

6X 		

12X

				Weekly 		Monthly

2-page spread

$4,700

$4,230

$3,995 		

$3,760

$300

$2,650

$2,385

$2,250		

$2,120

Leaderboard Banner 		
(728x90) 		

$100 		

3rd Cover
Full Page

$1,275 		

$1,150 		

$1,080 		

$1,020

$100 		

$300

1/2 Page

$850		

$765 		

$720 		

$680

Medium Rectangle Banner
(300x250)

1/4 Page		

$475		

$425 		

$400		

$380

1/8 Page		

$250 		

$225 		

$212 		

$200

EMAIL					

Save 10%

Mobile Banners 			$100 		$300
(300x250, 468x60, 320x50)
All

Save 15%

Save 20%

				1X 		3X 		6X 		12X
Newsletter Ad (300x250) 		

PACKAGE DEALS			

$300		$270		$255		$240

Save 10%

Save 15%

Save 20%

Save 25%

					1X 		3X 		6X 		12X
Platinum				$2,100 		$1,890		$1,785		$1,680
Includes Full page print ad, Newsletter ad
& 1 month web & mobile banners			
Gold 					$1,720 		$1,550 		$1,460		$1,370
Includes 1/2 page print ad, Newsletter ad
& 1 month web & mobile banners
Silver 					$1,380		$1,240 		$1,170		$1,100
Includes 1/4 page print ad, Newsletter ad
& 1 month web & mobile banners
Bronze 					$1,200		$1,080 		$1,020		$960
Includes 1/8 page print ad, Newsletter ad
& 1 month web & mobile banners

			$300		$900

Production Requirements
MAGAZINE SPECS				
Trim Size		

9.6875 x 11.6875 inches

Safety from trim		

.25 inch

Bleed			

.25 inch

Trim Crop Marks		

none

Printing Process		

web offset, 4-color

Binding			 saddle stitch
Columns per page

4

PRINT AD SIZES				
			

Bleed (w” X h”) 		

Trim (w” X h”) 		

Non-Bleed (w” X h”)

Spread 			

19.875 x 12.1875 		

19.375 x 11.6875 		

18.375 x 9.8333

Full Page 		

10.1875 x 12.1875 		

9.6875 x 11.6875 		

8.4375 x 9.8333

1/2 Page Vertical

4.1354 x 9.8333		N/A			N/A

1/2 Page Horizontal

8.4375 x 4.8333 		

1/4 Page 		

4.1354 x 4.8333		N/A			N/A

1/8 Page Horizontal

4.1354 x 2.3333		N/A			N/A

N/A			

We accept high-resolution (300 dpi minimum) JPGs or
PDFs, saved as cmyk with no crop marks or color bars.

N/A

DIGITAL AD SIZES				
		

Unit 			

Pixels (w” x h”) 		

Ad Placement

Newsletter

Medium Rectangle

300 x 250 		

mid-way in newsletter

Web 		

Leaderboard Banner

728 x 90 		

site-wide except homepage

		Medium Rectangle

300 x 250 		

site-wide

Mobile 		

Medium Rectangle

300 x 250 		

site-wide

		

Small Leaderboard

468 x 60 		

site-wide except homepage

		

Mobile Leaderboard

320 x 50 			

site-wide except homepage

We accept the following digital ad formats:
JPG, PNG, GIF
All ads should include a click-through URL.
All ads may include an alternate text description.
Ad resolution at 72 dpi.

Photo: Olympic National Park, Washington

THANK YOU
High Country News
119 Grand Avenue
PO Box 1090
Paonia, CO 81428
Advertising Contact
advertising@hcn.org
www.hcn.org

Cover Photo: Arches National Park, Utah. By Neil Herbert/NPS

Above Photo: Juan Bautista de Anza National Historic Trail, Arizona. By Bob Wick/BLM

Advertising & Sponsorship Policy
Advertising Philosophy
Our mission is to cover the important issues and
stories that define the American West. High Country
News strives to inform and inspire people to act
on behalf of the West’s diverse natural and human
communities. We accept advertising because it
helps pay the costs of publishing a high-quality,
full-color magazine where topics are well-researched
and reported in an in-depth manner. We believe
advertising is a service to our readers, and we
seek advertisements from progressive companies,
organizations and individuals that share our
commitment and values, and that provide goods and
services beneficial to our readership. Editorial content
will always be the dominant feature of the magazine;
ads will take up no more than one third of the
magazine on average. High Country News encourages
advertisers to subscribe to the publication by offering
them a 10 percent subscriber’s discount on
advertising rates.
Special Guidelines
High Country News does not accept ads for the
following products: hard alcohol, illegal drugs or
paraphernalia for illegal drugs, sexual escort services,
tobacco or check-cashing services.

Publisher’s Approval
All contents of advertisements are subject to
publisher’s approval. Publisher reserves the right to
reject or cancel any advertisement, insertion order,
space reservation or position commitment at any time
without cause. Publisher reserves the right to insert
the word “advertisement” above or below any copy.

to become sponsors of HCN events, programs, and
services. HCN enters into sponsorship agreements
with sponsors it deems appropriate. Sponsorship
agreements may vary by sponsor. HCN reserves the
right to refuse or decline any offer of sponsorship at
its absolute discretion or to negotiate with the sponsor
concerning any aspect of a proposed sponsorship.

Cancellation Policy
Cancellation of any insertion order will require
advertiser to pay the published standard rates for
any ads already run, regardless of quoted price in the
insertion order. In addition, advertiser will pay a 10
percent penalty on the remaining ads being canceled.
Full payment will be charged for all contracts canceled
after the space reservation/ copy deadline. Please
note, classified ads are nonrefundable. Choose your
run dates accordingly.

A sponsorship is defined as a mutually beneficial
exchange arranged in advance whereby:
• HCN obtains support for a specified activity.
• Sponsor receives acknowledgement in return for
cash and/or products and services-in-kind to HCN.

Sponsorship Policy
As a 501(c)(3) nonprofit organization, High Country
News (HCN) gratefully accepts tax-deductible
corporate sponsorship to support its mission. HCN
will not solicit or accept sponsorship from corporate
entities whose practices, policies, or operations are
deemed unacceptable and contrary to the values
implicit in its mission.

HCN actively solicits and encourages the business
community, service clubs, and other organizations

Special Guidelines:
• HCN does not accept corporate sponsorship
for certain categories of products and services,
including hard alcohol, illegal drugs or
paraphernalia for illegal drugs, sexual escort
services, tobacco or check-cashing services.
• HCN does not endorse, directly or by implication,
any products, services, or ideas promoted except
those sponsored directly by the organization.
• HCN must retain control over any sponsored
program and sponsors should not have any input
into operational matters relating to a project they
have sponsored. This policy is not applicable to
philanthropic contributions, grants, or unsolicited
donations in which no benefits are granted to the
sponsor and where no business relationship exists.

Terms and Conditions
1. High Country News (“Publisher”) will not be bound by any
condition appearing on order blanks or copy instructions
submitted by or on behalf of the Advertiser when such
condition conflicts with any provision contained in Publisher’s
rate card or with its policies, regardless of whether or not
set forth in the rate card. All references herein to Advertiser
include Advertiser’s agency, if there is one, and Advertiser
and its agency shall be jointly and severally liable for
Advertiser’s obligations hereunder. 2. Publisher reserves
the right to decline or reject any advertisement for any
reason at any time without liability even though previously
acknowledged or accepted. If an advertisement is accepted
for publication, the advertiser agrees that it will not make
any promotional references to High Country News without
the prior written permission of the Publisher. 3. Short Rates.
Advertisers will be short-rated if the space upon which
billings have been based is not used within the 12-month
contract period. 4. Agency commission: 15% to recognized
agencies. Bills are rendered on publication date. Payment in
U.S. currency required. Net due 30 days from invoice date.
Interest will be charged at rate of 1.5% per month or, if less,
the maximum lawful interest rate, on past-due invoices.
New Advertisers must either remit payment with order or
furnish satisfactory credit references, subject to Publisher’s
discretion. 5. The Advertiser agrees to pay the amount of
invoices rendered by Publisher within the time specified
on the invoice. 6. Orders 30 days beyond current closing
date will be accepted only at rates prevailing, and only on a
space-available basis (and subject to the other terms and
conditions herein). Orders containing incorrect rates may
be accepted and, if accepted, charged at regular rates. Such
errors will be regarded as only clerical. 7. All agencies or
direct advertisers must supply Publisher with a legal street
address and not just a post office box. 8. Orders specifying
positions other than those known as designated positions
are accepted only on a request basis, subject to the right of
Publisher to determine actual positions. 9. Advertisements
in other than standard sizes are subject to Publisher’s
approval. 10. Rates, conditions and space units are subject to
change without notice. Any discounts are applicable during
the period in which they are earned. Any and all rebates

from earned discount adjustments must be taken by the
advertiser within six (6) months following the period in which
such rebates were earned or they will be deemed expired.
11. Schedule of months of insertion and size of space must
accompany all orders and are binding upon advertiser upon
receipt unless terminated in writing prior to the applicable
closing date(s). Publisher online “space reservation forms”
for special issues are considered by Publisher as orders
and binding in all ways. 12. Reproduction quality is at the
Advertiser’s risk if Publisher’s specifications are not met or if
material is received after closing date even if on extension. All
queries concerning printed reproduction must be submitted
to Publisher within 45 days of issue date. 13. No rebate
will be allowed for insertion of wrong key numbers. 14. The
Advertiser agrees that in the event Publisher commits any
act, error, or omission in the acceptance, publication, and/
or distribution of their advertisement for which Publisher
may by held legally responsible, Publisher’s liability will in
no event exceed the cost of the space ordered and further
agrees that Publisher will not under any circumstance be
responsible for consequential damages, including lost
income and/or profits. 15. The Advertiser represents that
it not only has the right to authorize the publication of any
advertisement it has submitted to Publisher, but that it is
fully authorized and licensed to use (i) the names and/or the
portraits or pictures of persons, living or dead, or of things;
(ii) any trademarks, service marks, copyrighted, proprietary
or otherwise private material; and (iii) any testimonials
contained in any advertisement submitted by or on behalf
of the Advertiser and published by Publisher, and that such
advertisement is neither libelous, an invasion of privacy,
violative of any third party’s rights or otherwise unlawful. As
part of the consideration and to induce Publisher to publish
such advertisement, the Advertiser agrees to indemnify and
save harmless Publisher against all loss, liability, damage,
and expense of whatsoever nature (“Losses”) arising out
of copying, printing or publishing of such advertisement
(“Claims”). In the event that any advertising campaign for
Advertiser includes sweepstakes, contests, email distribution
and/or other promotional elements which are managed
either by the Advertiser or by the Publisher on behalf of

the Advertiser, the Advertiser also agrees to indemnify and
save harmless Publisher against any and all losses arising
out of the publication, use or distribution of any materials,
products (including prizes) or services related to all such
promotional elements provided by the Advertiser including,
without limitation, those arising from any claims. 16. The
Advertiser agrees to and does indemnify and save harmless
Publisher from all loss, damage, and liability growing out of
the failure of any sweepstakes or contest inserted by them for
publication to be in compliance and conformity with any and
all laws, orders, ordinances, and statutes of the United States,
or any of the states or subdivisions thereof. 17. All orders
accepted are subject to acts of God, fires, strikes, accidents
or other occurrences beyond Publisher’s control (whether
like or unlike any of those enumerated herein) that prevent
Publisher from partially or completely producing, publishing
or distributing High Country News. 18. All advertisements
must be clearly identified by the trademark or signature of the
Advertiser. 19. Words such as “advertisement” will be placed
with copy that, in Publisher’s opinion, resembles editorial
matter. 20. Cancellations must be in writing. Cancellations
for orders are not binding on Publisher unless in writing and
received at least 45 days prior to the advertising closing date
for inside or outside cover pages and for all inside pages,
prior to the advertising closing date. Thereafter, orders may
not be canceled or changed by the advertiser without the
acknowledgement and acceptance of Publisher. If orders
are not timely canceled, the Advertiser agrees that it will be
responsible for the cost of such canceled advertisements.
21. The Advertiser agrees to reimburse Publisher for its
attorneys’ costs and fees in collecting any unpaid billings
for advertisements. 22. The parties agree that the details
contained on orders will be treated as confidential or
proprietary information and shall not be disclosed to third
parties. 23. All issues related to advertising will be governed
by the laws of the State of Colorado applicable to contracts
to be performed entirely therein. Any action brought by
Advertiser against Publisher relating to advertising must be
brought in the state or federal courts in Denver, Colorado, and
the parties hereby consent to the jurisdiction of such courts.
Terms and Conditions

